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President’s Greeting

I have been involved in teaching the Japanese language to foreign
businesspersons continually since I became a Japanese instructor 30
years ago, and remember the time when the role of ‘Japanese instruc-
tor for foreigners’ was not yet socially recognized nor established as
an occupation. It may be a turn of fortune’s wheel for me to have been
involved in, and to be able to continue to be involved in this field for
businesspersons from the very beginning of my career.

The Business Nihongo Association [BNA] was established in
1991, out of my aspiration to make good use of long accumulated
know-how acquired from many years of experience in teaching
Japanese to businesspersons, as a way of contributing to society both
domestically and internationally.

Today the Association enjoys the participation of excellent instruc-
tors who share such aspirations and are actively applying their indi-
vidual expertise and experience as an addition to BNA’s unique
teaching method. We are able therefore to assist our students, i.e.
businesspersons who are highly motivated through their objective
to study Japanese in order to “enhance their business opportunities
in Japan and other Japanese related markets”, by providing them with
services to improve their communication skills.

In 2006, BNA celebrates its 15th anniversary, and to mark this mile-
stone, we have decided to launch a newsletter “Business Nihongo”
with the aim of providing some useful information concerning the
education of business Japanese.

“Start Business Nihongo Now” Campaign

I have defined the meaning of Business Nihongo as a language
which represents the Japanese communication skills required for the
fulfillment of important duties in business, and which at the same time

comprises beautiful spoken phrases backed with Japanese culture,
used in various daily situations. Therefore it is not only for foreign-
ers who wish to acquire such sKills for their business activities in
Japan, nor only for those who wish to study advanced Japanese lan-
guage.

In the public mind, it is quite normal for so-called “starting mem-
bers of society” between the age of 18 and 21, who are beginning their
working careers to receive “a new employee training programme”,
including business Japanese in which they learn the ABC of hon-
ourific and correct formal expressions. I wonder whether this is
the stage which we should regard as the first step to becoming a
member of society.

In my theory, all children, when they enter kindergarten or primary
school, should be considered as the freshmen of society. Because this
is their debut to ‘society’ where they gain opportunities to encounter
adults and young children other than their families.

If you are accustomed to the appropriate Japanese language nec-
essary to maintain good interpersonal relationships since a young age,
you will not embarrass yourself in new situations.

To this end, I would like to disseminate this idea among adults and
encourage them to fulfill their role in teaching the young business
Japanese.

Interested? Start “Business Nihongo” Now!!

The Business Nihongo Association aims to achieve further aspi-
rations through the cross-border exchange of activities, not only those
of an economic nature but also of other multifaceted areas, while
keeping in mind its original objective; to contribute to Japan’s future
through the education of business Japanese language.

Miyoko Ikezaki
President
Business Nihongo Association [BNA]





